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What We Will Cover

What iIs 1t?

What is the Business Impact?

Who's Using it (our customers)?
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Who | Am

» Aaron Kahlow, Managing Partner for BusinessOnline
» Board of Directors for Business Marketers Association
» 180 Internet Marketing seminars
» Worked with leading brands like: Chevron, Cisco, Kimberly-Clark, Tyco...

» BusinessOnline -Web Site Services: Build, Optimize and Improve Web Sites
Search Engine Optimization (SEO)

Web Site Usability and Customer Experience Optimization (CEQO)

Web Design and Development

Website Strategic Planning

New: Social Media Strategies
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Who are You?
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How many using some form of
Social Media?
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Social Media: What Is it
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-l
What i1s Social Media?

» Soclal media describes the online technologies and
practices that people use to share opinions, insights,
experiences, and perspectives with each other.

» A few prominent examples of social media applications
are Wikipedia (reference), MySpace (social networking),
YouTube (video sharing), Second Life (virtual reality),
Digg (news sharing), Flickr (photo sharing) and Miniclip
(game sharing). These sites typically use technologies
such as blogs, message boards, podcasts, wikis, and
vlogs to allow users to interact.
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Characteristics

» Web Is the Platform

» Collaboration Is the method

» Simple: Point, Click, Publish

» Syndication, Ubiquitous and Immediate
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From the Beginning of time...

» Word of Mouth

» 42.6% Top Sales
Influencers

» Viral Marketing
(online)

» Bulletin Boards of
1995
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Social Media: Impact
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How BIG is Social Media?

How many hours per week do you spend online consuming or participating in the following media types?
4 —

347

i1e

Hours per week
Pudt

—
i

Social media/user-generated Editorial media
content (ITtoolbox, Wikipedia, (InformationWeek, CNN,

Linkedln, etc.) WsSJ.com, etc.)

Vendor content (vendor-
produced white papers,
webcasts, etc.)

Source: ITA Toolbox/ Social Media Index via Web Strategist blog
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http://research.ittoolbox.com/surveys/survey.asp?survey=purchasing_smt_survey&r=http://www.google.com/search?q=ITtoolbox%2FPJA+IT+Social+Media+Index&ie=utf-8&oe=utf-8&aq=t&rls=org.mozilla:en-US:official
http://www.web-strategist.com/blog/2007/07/23/it-decision-makers-find-social-media-valuable-the-corporate-website-needs-to-evolve/

Top Sales Influencers...

* Internet 39%
*» TV 18%

» Radio 12%

» Magazine 3%

* Newspaper 2% [JBusinessOnLine



One way vs. Two Way

OO
OO
OO
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Way we Do Business Changed Forever

» Not about the » Emotional Brand
Brand Push Experience

* Never been about » Ease of use and
best product? self ownership

» Handshake rarely  » Interaction online
happens first .. will be first touch
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Social Media: Who's Using 1t?
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Who Is the Social Customer

» Active & Passive

» Loyal vs. Advocate

» Consumer &
Contributor
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Breakdown of Social Customers

Creators Blog Publish 15%
Web Page 22%

Critics Visit Boards/Chat 32%
Visit Rating sites 17%

Collectors Use RSS 4%
Use Social Sites 37%
Use Photo Sharing 29%

Coach Read Blogs 27%
Potatoes Watch Video 32%
Listen to Podcast 9%

* Source: Forrester Benchmark Survey

4%
12%

21%
16%

3%
12%
22%

14%
25%
6%

2%
7%

14%
12%

2%
6%
13%

9%
18%
5%

1%
6%

10%
10%

1%
4%
12%

7%
12%
4%
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Readership of UGC Increasing with
Older Adults; Creation Still Skews Young

50%
39%
40%
30%
20%
10%
0%
Read comments Posted comments on Created a blog
others had posted on a website
awebsite

[018-24 B 25-34 W 35-44 0O 45-54 B 55+

Which of the following activities have you conducted monthly or more frequently in the past year? (Select all that apply)
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Who's The Social Customer

What do they Say?
* | want to have a say

» | want to know when something is wrong
* | want to help shape things I find useful

» Don’t want to talk to salesperson

» Want to buy things on my schedule
» | want to tell you when you are screwing up

» | want to do business with Transparent
Companies

* Chris Carfi Blog
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Maslow’s Hierarchy of Needs

Then Now...

MYSPAC

/ Social Needs \ / \
Sense of belonging
e Blackberry
/ Safety Needs \
Security
Protection
Physiological Needs \/ Phone & Laptop \
Hunger
Thirst

A
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Most Individuals’ Media Consumption is Dominated
by Internet and TV

. . _ 15
Going online 19
, s
Watching TV 17

Listening to the radio >

Listening to recorded music ]

Playing games on your desktop or laptop &
computer 4

Talking on a cell phone

Reading newspapers EI 3
0
]

Playing games on your game console

Reading magazines &I 2
0

[0 Mean B Median

4 8 12 16 20

On average, how many hours per week do you conduct each of the following activities? (Please type in the number of hours, if none type in ‘0’)
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Time Spent in Week

16 j//
14 -”/
12 -/M
10 —//
8 _/ Internet
mTvV
5
2
2 -
0
GenY Gen X Boomer Boomer+
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B ———
Users Split Time Online Between Media

and Communication, Social Media Blurs
that Line

Watching
Instant video

Messaging A%
7%

Social Media

E-mail
48%

Browsing
websites
41%

Q3. In a typical week, what percentage of the time you spend online is spent on each of the following activities?
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Key Findings: Blogs & RSS Survey

m 80%b of users surveyed read blogs
at least once a month

Once a month Weekly
28.5% 33.1%

How often do you read blogs?

KnowledgeStorm / Universal McCann
Emerging Media Surveys

B 63% said blogs are equal to or more
credible than news outlets

m) 56%b6 said blogs are equal to or more
credible than analyst reports

Blogs less credible Blogs equal credibility Blogs more credible

s oullels

'I1|

',._||I an

Generally speaking, are blogs more or less
credible compared to the following information

sources?
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Influence on B2B Buying Decisions

B Today, almost 27% of podcast users
say the content influences work-
related IT decisions

Does podcast content influence your work-
related IT decisions?

KnowledgeStorm / Universal McCann
Emerging Media Surveys

B In contrast, almost 54% of blog
readers say blog content influences
work-related IT decisions

Does the content you read in blogs
influence your work-related IT purchase

decisions?
{J BusinessOrLine



Example: Blogs Rival Mainstream

Media in Popularity and Influence
€ Technorati

Q4 2006
Top 50 Blogs and M5M
MRS L0 i e i ¥ 3 i i 83,740
CTI ORI ¥ : 00
raws,. vahao.com s e oy r = s BEZLE
Tenbo.msn.com v 0 : & L )
bbe ca.uk x ; 3 o, A L 50
guardian.co.uk | 2 3 2045
latimes. com : : 7,88z
abcnews. goLcnm e f 3 25,433
tirme.com i 24,504
azak .com b s A, 00
bastan.com | T - 2,78
atnewz.jp | T ¢ PR
Towraws. com e g ¢
farbes.com i 7 22,518
Apnang 23,317
MEWE, COTLOOM s, 21, 921
chsnews.com | - s 2L
rhik.orjp | w200, 6
: E;gﬂédl;et mgg:};; . g
SlaSheOl.Ory R oty —
T e e Blue = Mainstream Media

Boing Bairg: A Directary of Wandae il Things |
iht.com . waz
Faisir e, Com b LH, 40 -
iz yahoo.mom s, 11,920 szd T Blﬂg
pbs.orp e, | 1A

=ac.ca | T r o, L L
TMEGA. 0P e, 15,471
MPWE.COML AL 2 s, 14, BAK
CANRdA.COM | T 4,300
Chrar.Com 14,200
Bl

MLy e W s, COm | i ]

Qe ws). Com e, 14, 235

Gizmada, The Gadgut Ko eess—— 1,52
Tecf?l e 3 A3

Zrun TSR

ol paraberg, COm - (Eem s 13,430

news, dependent oy 13,277
12,828

chicagetrib. e, com
Tae Puff agtan Past  eesssseessessms 1.2, /()
Lfehadeer, the Froductivity ant Software Guide  eeesssssssm—"m, | | 555
abc.het.au  forsssm——m—. 11,000
rypost.com s e 11,827
Daily Kas: State af the Nation  eese——"s L1 005
economist,com  EReesm——9", L0083
MW, CooT  pem, 1. 719
n-,'uaTy-rQws.mm i, 10,555
oelayLirk. - je— 11, 0
FrstSecrst  ess——— L0, 551
miam.coem s, 10, 250
philly.com s 10,029 | | | | | | | ]
o 10,000 20,000 30,000 40,000 50,000 60,000 70,000 BO000 90,000 100,000

Inbound Blog Sources
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So how does this compare
with Marketing Spend?
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Social Media: What to do
about 1t?
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What are we doing....?

*  While 56% of marketers say they are members of
online social communities, only 38% are members of
business-related networks online,

» It found that 69% of executives feel social media
networks are not important, while 31% indicated they
are somewhat to extremely important.

* Nearly half (48%) of search marketers place content
on social networking sites such as MySpace and
YouTube, according to a new survey by
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Marketers will create blogs on their
own sites

Created a blog ﬂ 39%
. . . 0
Sent marketing offers to influential consumers _—3—8—1"—‘47%
Created a discussion board on our site H?ﬁ%
Created a multi-channel campaign that drove traffic to a —F(j%
microsite 27%

26%

Uploaded video on a social networking site

1%

Created a podcast ” 26%

Created a profile on a social networking site Hloz/f%

Launched a viral or word-of-mouth campaign online 2%%/((’)@
Created a microsite with UGC . /023%

Paid people to discuss your product —22230/(;/0

Percentage of Social Marketers 0% 10% 20% 30% 40% 50%

O Have used in the past 12 months B Plan to use in the next 12 months

What forms of online social marketing has your company used in the past 12 months and which do you plan to use in the ﬁonths? :
usinessOnlLine



Social marketing budgets remained
small in 2006

$500k to less than
$1mm
$250k to less than 4% $1mm or more
$500k 4%
5%
$100k to less than
$250k
7%

Less than $10k
37%
$75k to less than
$100k
6%

$50k to less than
$75k
11%

$25k to less than

$50k $10k to less than
7% $25k
19%
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Business of Social Media

*  64% Joint Online & Offline experience for
meaningful engagement

* 84% have not started mapping out touch points

»*  95% personalized experience essential C "
ompetitive

»  But, 37% not doing any personalization Advantage?

» 32% of businesses “Fully”
Engaged in Web 2.0 Strategy

* BPT Partners & Information Week
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What are you afraid of...?

. How do | respond
@!'%# to that on our
Blog?
O

O

o
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Business applications of Social Media

» Blogs

* Forums

» Communities
* Video Sharing

» WIkI's

()M OnlineMarketingSummit ‘07

The Online Marketing Resource Forum for Marketers

My Page Members

Forum Edit

Ask the Expert
Started by akahlow 1 hour age

From the most simple Online
Marketing Task to the Most
Challenging Strategic decision,
we have assembled the Online
Marketing Industry's top minds
to answer your most pressing
questionsin Usahility...

Read More »

How many Marketers are
Frustrated with | T?

o]

Started by akahlow Mar 12

It's the classic battle.. IT
wants to focus on the
technology and the integration
and you just want it done and
out the door for your next
campaign! Share with us your
most interesting "Battle of ...
Read More »

Videos Forum Invite Manage

Where Marketers network, communicate and get answers

Blog Posts Edit

The Judge for Golden Key Business Marketing Awards

Yesterday | spent 9 hours judging PR, Direct Mailers, Websites,
Seach Marketing Campaigns, Banner Ads, Tradeshow booths and
all Advertsing/Marketing in between, The facinating observation
that | walked away with is that out of 200 submissions only a
handful actually stood out. All the rest we're the too familiar
themes regurgiated.

| take that as a great opportunity for us Marketers to truly standout,
if we really commit to heing progressive,

Sadly, | must also comment, that the...
Continue Reading=

Posted by J, me on April 1st, 2007 at 3:27pm — Mo Comments (Add)

Oreilly Web 2.0 Conference

Just finished 2 days of the Oreillly Weh 2.0 conference and must
comment on the distinctly unique experience,

Tha divoreity af enaalore woe etranna fram Mark Puhan ta s mie

Hella, akahlow (sign out)
& Wy Friends (invite More)
= Edit My Profile

Change My Profile Photo
.+ Email & Privacy Settings

) Manage Your Network »

akahlow created this
social network on
Ning,

{J BusinessOrLine



Blogs

* Ablog is a user-generated website
where entries are made in journal style
and displayed in a reverse

chronological order.

» iLounge
» HackingNetflix
» StarbucksGossip

Examples of Success

Monitering America's favorite drug dealer.

bout
rchives

yndicate this Sitz (XML)
Google

® 0

Web starbucksgossip.tyf f

Search

Ads by Goooooogle

Free Starbucks
Coupons
Totally Free
Starbucks coffee
Na credit card
needed!

winw. FreeCoffesWorl

Starbucks
Frae company &

APRIL 01, 2007

Starbucks CEQ Donald hopes partners will be at
his funeral

Starbucks CEO Jim Donald (left) is asked in an
interview what he wants to be known for at Starbucks.
| "Tm just trying to keep it small as we grow," he says.
B 'Iv= always said, in whatever job | had, that d know |
was successful if the day | died, all the front line
[employees] came to the funeral. Ta me, that's a sign
of success.” He says the company should not develop a thick skin to
deal with criticism. "If we develop a thick skin to these issues, | think we
fail. Unfortunately, when we get mischaractenized. it's not the truth and
we really get mad about it. .__It's OK to be sensitive. __.If you just said,
Who cares what they say? It's not the truth, that doesn't work, not in a
company that's connected to its partners like we are.” (Seatfle Times)

| PERMALINK | COMMENTS (1)

MARCH 31, 2007

Weekend open thread: Another chance to discuss

Sun Mon Tue Wed Thu Fri Sat
1 2. 3 4 5 6 7
B 5 10 11 12 1314
15 16 17 18 19 2021
22 23 24 25 262728
29 30

RECENT

COMMENTS

HopkinzBellz on New
Starbucks CD festures music
by employses

OhiaRiverBarista on
Weekend open thread:
Discuss anything Starbucks-
related

dzni graff on Too much
coffes, man?: Starbucks
chairman |ashes out over
fzlling stock price

Maom on From the mailbag:
What should this Starbucks
employee do sbout her car
break-in?
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Forums

What is ITtoolbox? A community where peers
share knawledge about information technology.
Groups | Blogs | Wiki | Knowledae Bases

» AnInternet forum is a facility =~ EARACESEEEIES s }
] 7 wnm‘m‘m Click Here art connecting. Take the tour NEW!
on the World Wide Web for i

B {of th ,oggfﬁsstimlkf the IT communit Qs
: H H ecome partorine s network for the (1 communl See the winzers
holding discussions and : _

ready a Member?

oIy ‘ 3- Communicate | E.nallortserd
4

posting user generated T Create |32 2 Connect

. . Create your profile - Connectwith peersyoutrustandwantto  Communicate with your network and other Password
h b I your prafessional home share knowledge with by inviting them members of the [T community through
m 1 O r t e We a p p I C at I O n pq'ge onthelnternet. into your network. collaboration tools and private messages. ‘7 |

software used to provide this | = saptow 0] S

Forgot password? | Help?

\

- - \ 5 T —
faCI | Ity. ‘L‘ . 1318 679 pages of communty-generated content Nodiiised Masbas -
i Community Knowledge Bases [seah Moobox searh
. i dawn.m pennyi.
Blogs CRH Development & Integration  Networking & Infrastructure = I .
@ 1T news and knomledge. | CRM + C Languages + Linux j ‘f
fromthe frontin. - Siebal - EAl - Networking v
m . ! + Jaa + Security
» S u CceSS Exa p | e . IE?:;-E"% Ees e, Visual Basic  Storage
(e Groups - + Web Design + UNIX

e - ; ko, | [Gente. |
*» ItToolBox B e B i
- SAP - Business Intelligence R
.  Hardware il
+ Supply Chain + Database ]

|~

| Wik \ + Data Warehouse IT Management and Trends
R — + Knowledge Management - CIO
by the community. + Oracle + Emerging Technologies
* Project Management Robert. EdHaw..
- Advertise Knowledge bases allow members of the IT community to interact with peers and |
-} Posta Job organize content based on topics of interest. They alsa contain content from third-parties ﬂ '
including white papers, jobs, events & webcasts and mare.
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Community (Social Networks)

* A social network is a social
structure made of nodes
(which are generally
Individuals or organizations)
that are tied by one or more
specific types of relations, such
as financial exchange,
friendship, hate, trade, web

links, or airline routes.

» Success Examples:
» LinkedIn

- VYEILIIE, AGIVIL
LlnkEd m® [ Sign Out]
Home People

Jobs & Hiring Services

Profile Public Profile Email Signatures

(J) Account & Settings | # Inbox | f Expand Your Network

NEW!

Answers W My Contacts

Search ‘F’EDMB Ii”Ema keyword, name, company or title

‘ Advanced Search

&9 View My Profile as others see it

’J [ Edit My Profile ‘ [ Edit My Public Profil

T Forward gy Print %) POF

Aaron Kahlow [Edi]

Owner, Business Online [ Edit ]
Greater San Diego Area [ Edit ]

Profile || Q&A || Recommendations || Connections

Current  » Owner at Business Online [ Edit ]
« WManaging Partner at BusinessOnLine
{www.BusinessOL.com) [ Edit ]

Past o Channel Director at IntemetConnect
+ Sales Manager at Nextel Communications
« Commercial Real Estate Broker at Cushman &
Wakefield

seeall..

Education  « James Madison University

Recommended \-B 1 person has recommended you
1 partner
Connections @, 7 connections

Industry  Intemet [ Edit ]

Websites  « My Company [ Edit]
+ Online Marketing Summit | Edit ]
¢+ My Blog [ Edit]

[ Profile Completeness (7]
B 180%

i Adding @ summary will bring you o 85%

Ads by Google

Find the Right Lawyer

Lawdragon is the most popular web site for
finding the right lawyer

lawdragon.com

Rockford Bankruptcy Info

Eliminate bills! Free online review by attorney ar
call 1-666-571-0992

www.LegalHelpers.com

Aaron Recommends

1 People including:

Eric Peterson
Vice President of Strategic Senvices, Visual
Sciences division of WebSideStary

[ Eric recently presented at my conference

m@ Recommend more people
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Wikis

Z Signin T create acce
arficle || discussion viewsource || history

* A wiki (IPA: [Owi.kill] or
[Owill.kil][1]) is a website that
allows visitors to add, remove,
edit and change content,

Your continued donafions keep Wikipedia unning
Fram Wikipedia, the free encyclopedia
(Redirected from Wiks)

- . The Free Eneyclypedia S
d L For other uses, see Wik (disambiguation).
navigation
typ ICal Iy Wlth 0 Ut th € nee for o Mainpage Awiki (PA: vk o [ k") s a websitethat allows vistors o add, remove, et and chinge gy 20X 2 AT
reg IStratI On . It also al |OWS for o Contents cantent, typically without the need for registration. 1 also allows for fiking amang any number of | %! Wiktionary, th free dictior
. . » Featured content pages. This ease of ineraction and operation makes a viki an eflective tool for mass collaboratie -
I I n kl n ! l am O n g any n u m ber Of u Current events autharing. The term wiki also can refer to the collaborative software itself (wiki engine) that facilitates

o Random arice the aperation of such a site, or to cartain speciic wiki sites, including the computer sciznca site (the original wiki) WikiWikiWWeb and anling

pages. This ease Of Interaction interaction encyclopedias such as Wikipedia.
and operation makes a wiki an ;e e

v Communtt portal 1 History

effective tool for mass

u Contactus
H . ¥ ake 2 donation 2.1 Pages and ediiing
COl Iaborat|Ve authorl nq . 1 :Ie\p 22Linking and creafing pages
2.3 8earching
search

24 Berver-side versus client-side wiki
2.5 \Web-hased versus peerto-peer

» Exam p I e Of S uccess: (6] 3 Contoling changes

4Vandalism
N WI kl ed |a footbox ‘ 5 Wiki communities
p ® \Whatlinks here  Wikis and content management systems
® Related changes 7Seeglso
u Uploadfile 8 1otes

" 3pecial pages
u Printable version
u Permanent link
v Citethis arficle

9 References
10External links
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Video Sharing

» Video sharing refers to websites
or software where a user can
distribute their video clips. Some
services may charge, but the bulk

of them offer free services.

» Examples of Success
* YouTube.com
» vMix.com

OVMIX

creative is sexy

nels  Videos Music  Members  Contests

ditor's Picks

create your own fully branded channel, IT'S FREE

?‘wblc 3/1/1//)5

MyHome Captain W0 | Upload | Help | Logout _ [T

e e Omcmen : owmhvﬁm | Omcmen

stured Channels

THE-WE.TV Channel
w8 Named by Variety as 3 top spot to
| m scout up-and-coming comedy
talent in Los Angeles, The

Robatic Reviews

Greetings exalted ones. My name
is Alpha Rex. I bring you DVD
reviews from the time of the
BLINKY TV

Welcome to Blinky TV. Here we
bring you some of the best and
most energetic short films, as well

Featured Songs

}) Sunshine and Sidewalks

by Shy Tree- single from new self-

titled CD.

}) sundown
By Ben Amoald- One of Philly's
finest.

!' }) Undeniable

WAT KEARREY by Mat Kearney- Brilliant new
Columbia Records artist.

What's Happening on VMIX

Last Chance to Enter and WIN 2 tickets to
London, Cantest Ends April 5th

Enter the Documentary Channel's DIY DOC
Contest for a Chance to Bring your Passion to
Prime Time!

Music Videa Contest - Goldrush & Better
Looking Recard's want you to WIN §1,000 and
Lots of other Cool Prizes!

Looking far the VMIX Slideshow Creator?

Need Help? We have answers.

Want Your Videos and Music on VMIX? Sign Up
and get started!

BLOG. BLOG. BLOG.

[JBusinessOnlLine
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Ask Yourself

»* Who is my audience?

» What do they want?

»* Do we want to be part of the conversation?
» Do we honest customer feedback?

» What Is the objective of the ..... (ex:Blog)?

{J BusinessOrLine



Why Now? The Perfect Storm

* Web 2.0
Technologies

» Broadband
Proliferation

» Online Adoption

{J BusinessOrLine



Why does it Matter?

» The conversation is happening; either you are a
part of it or not (raising children)

» 30% who read blog/post more likely to purchase

» 80% who contribute more likely to purchase**

**CoreMetrics, Web 2.0 Study

{J BusinessOrLine



What about the long-term

» Lifetime Value

» Loyalty & Retention

Advocate

Post

» Advocacy

Read

» Brand Equity

»* Emotional

Connection {JBusinessOrlLine



Oh, and don’t forget about SEO
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SEO Benefits Tremendously

» On Page: Content Galore

» Off Page: Links from
» Blogs/forums posts
» Wiki links with high authority
» Social Networking sites

{J BusinessOrLine



What’s Working in Social Networking

* D.E.N.

» Channel 9
*» |tToolbox
» LinkedIn

. i
» Eacehook {JBusinessOrlLine



Suggestions

» Participate in other Blog, Forums, Communities

* Invite your customers to be part of the
conversation

* Replicate Success

* Test New ldeas
» Microsite Private Label

{J BusinessOrLine



Take Away ...

»  Want PPT?

* New Marketers Online Knowledge Resource
Community?

Write what you want on Back of Business Card
or

Email me at Aaron@BusinessOL.com

{J BusinessOrLine
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